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First-Ever Tier 3 Digital Enterprise Campaign for 2026 QX80 & QX60

INFINITI 'AUDIENCE-FIRS T
CTV CAMPAIGNS

INFINITI is launching its first-ever T3 Digital Marketing campaign, and now, retailers have the
opportunity to be part of it. This enterprise-level initiative gives retailers access to premium
Connected TV (CTV) inventory, allowing you to run localized, retailer-branded video ads. By
participating, you'll leverage INFINITI's S&P-targeted audience segments to reach highly
targeted, high-intent shoppers and drive more qualified traffic to your store. It's a powerful
way to amplify your visibility and maximize your advertising investment.

WATCH OVERVIEW VIDEO »>

2026 INFINITI QX6O CUSTOM AUDIENCE SEGMENTS

Affluent Suburban Professional Women/ I\/\utlgenerotlonol
Families Single Parents Households/Cultural Buyers

WATCH VIDEO EXAMPLE > WATCH VIDEO EXAMPLE > WATCH VIDEO EXAMPLE >

INFINITI retailers who live in cold weather regions will have newly custom snow footage for their Nov/Dec campaigns.

WHY USE CTV VIDEO TO DRIVE ENGAGEMENT"

CTV is the fastest-growing ad format in the U.S. with
consumers spending 2 hours and 26 minutes daily

Video creates demand!

Video is the #1 advertising format to
influence consideration

Drives further actions and improve search lift

Creates emotion and message recall

Video dominates attention where
consumers consume media



https://www.unitytools.com/clients/contexts/unityWorksMedia/preview.aspx?ctx=127RAE4K&vid=59669077&bgcolor=000000&height=720&width=1280&logo=0&border=0&shadow=0&halocolor=2d2d2d
http://www.unitytools.com/clients/contexts/unityWorksMedia/preview.aspx?ctx=384QJIR&vid=59481402&bgcolor=000000&height=720&width=1280&logo=0&border=0&shadow=0&halocolor=2d2d2d
http://www.unitytools.com/clients/contexts/unityWorksMedia/preview.aspx?ctx=384QJIR&vid=59481376&bgcolor=000000&height=720&width=1280&logo=0&border=0&shadow=0&halocolor=2d2d2d
http://www.unitytools.com/clients/contexts/unityWorksMedia/preview.aspx?ctx=384QJIR&vid=59481414&bgcolor=000000&height=720&width=1280&logo=0&border=0&shadow=0&halocolor=2d2d2d
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ADVERTISING BEYOND THE "WALLED GARDENS"

A "walled garden” is a closed ecosystem where the platform controls user data, content and
advertising, limiting access to external platforms or systems. These platforms offer vast audience
reach but restrict data sharing outside their ecosystem, requiring marketers to work within their
rules and interfaces.

WALLED GARDEN MEDIA PLATFORMS
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The "open internet” refers to the vast, unrestricted network of websites and online platforms
accessible to everyone that is not a closed ecosystem controlled by a single company. CTV
streaming services from The Trade Desk offer dealers unparalleled targeting precision, broader
audience reach and higher engagement rates compared with traditional advertising methods.
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Through The Trade Desk, dealers
can advertise across premium
publishers on the open internet.

Consumers are engaging with large volumes of
content beyond search and social. The Trade Desk
offers access to leading streaming services with
unparalleled targeting precision, broader audience
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audience data helps identify in-market prospects and
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INFINITI
'AUDIENCE-FIRST’
CTV CAMPAIGNS

GOOD
$3,500/ mo

BETTER

$5,000/mo $6,500/mo

Choose either
QX60 or QX80

PACKAGES e ———— X X X

Custom Audience Content &
Campaign Management:
CTV + Special Live Sports
Add-Ons

* All Packages Include 3+ Custom Audience
Ad Units

ADD-ON: Live Sports +$3,000 -

$10,000, based on DMA size
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ENROLL NOW > CONTACT INFINITI@IDPA.COM


mailto:INFINITI@JDPA.COM
https://uwcampaigns.com/cm_lead_pages/enroll



